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THE IMPACT OF INTERACTIVE VIDEOS

VS REGULAR VIDEOS IN THE
MARKETING MARKET TODAY

IN THE EVER-EVOLVING LANDSCAPE OF DIGITAL MARKETING, INTERACTIVE VIDEOS HAVE EMERGED AS A
GROUNDBREAKING TOOL, TRANSFORMING HOW BRANDS ENGAGE WITH THEIR AUDIENCE. THIS GUIDE WILL EXPLAIN
THE IMPACT OF INTERACTIVITY IN VIDEOS COMPARED TO TRADITIONAL VIDEO CONTENT IN TODAY'S MARKETING REALM.

BUT WHAT DOES INTERACTIVE CONTENT MEAN?

Interactive content is defined as content that demands active participation from its audience, going beyond
mere passive activities such as reading, watching, or listening. It typically supports bidirectional interaction and
comes in a wide array of formats. This type of content holds immense value across digital marketing,
educational, and entertainment sectors. It enhances user engagement, simplifies the understanding of
complex information, and provides tailored experiences to individuals.

To provide a general estimation, below are some figures highlighting the growing importance of interactivity in
marketing content, which is becoming key to the success of designed strategies.
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) 85% OF B2B MARKETERS INTEND TO INCORPORATE OR HAVE ALREADY
Z INTEGRATED INTERACTIVE INFOGRAPHICS INTO THEIR STRATEGY.
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:l_:l 93% OF MARKETERS CONCURRED THAT INTERACTIVE CONTENT IS MORE
(D SUCCESSFUL AT EDUCATING BUYERS THAN STATIC CONTENT, COMPARED
T TO ONLY 70% FOR STATIC CONTENT.
N
E IN AVERAGE, BUYERS DEVOTE 13 MINUTES TO CONSUMING INTERACTIVE
E CONTENT, SURPASSING THE 8.5 MINUTES THEY SPEND ON STATIC CONTENT.
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g A SUBSTANTIAL 88% OF MARKETERS CONCUR THAT USING INTERACTIVE CONTENT
- EFFECTIVELY DISTINGUISHES YOUR BRAND FROM COMPETITORS, HELPING ESTABLISH
(@) A UNIQUE MARKET IDENTITY.
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Z THE TOP FIVE MOST EFFECTIVE TYPES OF INTERACTIVE CONTENT FOR THE TOP OF THE
FUNNEL ARE CONTESTS, GAMES, QUIZZES, INTERACTIVE INFOGRAPHICS, AND

ASSESSMENTS.
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INTRODUCTION TO INTERACTIVITY IN MARKETING
VIDEOS

Understanding the role of video marketing is
essential for grasping the significance of
interactivity. Initially, videos served as one-way
communication channels. However,
technological advancements have shifted the
narrative, enabling viewers to participate
actively through interactive videos. To let
viewers make choices, respond to queries, or
explore content in a non-linear way, such as
clickable sections, quizzes, branching storylines,
and other forms of involvement, allows the
videos to not only be one direction form of
communication but to convert the two way of
communication in data that provides to the
video's owner information about frends, interest
and so much more about their audiences.

Interactive videos represent a wise investment
for professional development and generall
education, yielding substantial benefits. For
example, the United States Navy found that
interactive video simulations could save millions
of dollars in fraining costs compared to

fraditional training approaches. This isn't just a
maftter of reducing expenses; it's about investing
in a more effective and efficient form of
education.

Source: elai.io
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THE RISE OF INTERACTIVE VIDEO MARKETING

INTERACTIVE VIDEOS HAVE CARVED A NICHE IN
MARKETING STRATEGIES, DISTINGUISHED BY
FEATURES THAT ALLOW VIEWERS TO INTERACT
WITH THE CONTENT.

A detailed survey conducted by Spiel Creative
involved interviewing 73 businesses in the first
phase of professionals who had already created
at least one interactive video to understand how
it had impacted their businesses. A second
survey involved interviewing 100 consumers o
learn what they thought about interactive
videos. These were the results:

& 87,7~

of businesses that incorporated interactive
video into their sales strategy noted that it
increased their sales revenue.

76

of businesses said interactive videos
delivered superior results to standard videos.

J 85-

of consumers said that when inifially
infroduced to a new product, they preferred
learning about it through an interactive video
rather than from a salesperson.

> 825

of businesses that created an interactive
video said that based on its success, they
were looking to create more of them in the
future.

Source: Spiel Creative
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COMPARING INTERACTIVE AND REGULAR VIDEOS IN MARKETING

ACCORDING TO DIVERSE STUDIES, ENGAGEMENT LEVELS, CONTENT CONSUMPTION LEVELS, USER ACTIVITY, AND
PURCHASE INTENT ARE SOME OF THE MANY ADVANTAGES INTERACTIVE VIDEOS HAVE PROVEN TO BE HIGHER THAN

REGULAR VIDEOS; YOU CAN SEE THE NUMBERS HERE

& 52.6%

Interactive content demonstrates 52.6%
higher engagement levels than static
content.

Source: Mediafly Global

g 9 times

The influence of inferactive video
advertisements on purchase intent is 9 fimes
greater than that of non-interactive videos.
Source: Magna Global

@13min

On average, buyers dedicate 13 minutes to
consuming interactive content, surpassing the
8.5 minutes spent on static content.

Source: Mediafly

O 591%

Interactive content has the potential fo boost user
activity by an astonishing 521%, primarily because it
maintains the viewer's focus on the content.

Source: Brightcove

THE FUTURE OF VIDEO MARKETING

As we look ahead, integrating emerging technologies suggests a vibrant future for video marketing. However,
changes are occurring due to the rapid emergence of Al and the predominance of mobile phones' vertical
format as the primary viewing devices. The market is facing and will continue to encounter shifts in the coming
years, notably in personalization. Generalized video marketing is rapidly declining; with Al available to
audiences, videos will need to feel as though they were individually tailored to each viewer. Interactivity is
shifting from optional to essential. People are eager to make their own choices and create their own content,
making the reciprocal nature of user actions and the valuable data they generate critical.

Source: Stacy Lloyd
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BEST PRACTICES FOR CREATING IMPACTFUL INTERACTIVE VIDEOS

CREATING ENGAGING INTERACTIVE VIDEOS THAT CAPTIVATE YOUR AUDIENCE AND ACHIEVE DESIRED OUTCOMES
INVOLVES SEVERAL BEST PRACTICES, FROM UNDERSTANDING WHO YOUR VIEWERS ARE TO ANALYZING THE SUCCESS
OF YOUR CONTENT.

Here are three essential considerations for crafting interactive videos that resonate:

v/ UNDERSTAND YOUR AUDIENCE DEEPLY

Segmentation and Persona Development: Begin segmenting your audience and developing detailed
personas. It is crucial to understand your viewers' demographics, preferences, challenges, and goals. Tailor
your confent fo address their needs, interests, and pain points. For instance, a video designed for professional
development should differ in tone, complexity, and interactivity from one aimed at casual learning or
entertainment.

Feedback Loops: Incorporate mechanisms for gathering viewer feedback directly within your interactive
videos. Use polls, surveys, or questionnaires to learn about their preferences, which segments they find most
engaging, and what they would like to see improved. This direct line of communication helps refine your
content strategy over fime, ensuring it remains aligned with audience expectations.

v/ CRAFT COMPELLING AND RELEVANT CONTENT

Narrative and Storytelling: Every interactive video should tell a compelling story that resonates with your
audience. Use relatable scenarios, characters, and dilemmas to draw viewers in. The narrative should guide
the interactivity, not the other way around. Ensure that viewers' choices genuinely impact the storyline,
making the experience personal and memorable.

Quality and Accessibility: High production value is important, but so is ensuring your content is accessible to
all audience segments. Include captions, descripfions, and easy-to-understand language to make your
videos inclusive. Optimizing for various devices and ensuring fast loading times are key considerations to keep
your audience engaged.

«/ SET CLEAR OBJECTIVES AND KPIS

Define what success looks like for each video. Is it about increasing brand awareness, improving conversion
rates, or enhancing user engagement? Set clear Key Performance Indicators (KPIs) such as completion rates,
number of interactions, and specific actions taken post-viewing.

Leverage Analytics Tools: Utilize analytics tools to track how viewers interact with your videos. Analyze paths
through the content, drop-off points, and engagement with interactive elements. This data is invaluable for
understanding what works and doesn’t, allowing confinuous improvement.

/' ITERATIVE IMPROVEMENT

Use the insights gained from analytics to iterate and improve your videos. Testing different versions of your
interactive elements (A/B testing) can reveal what best resonates with your audience, helping refine future
content for better performance. By deeply understanding your audience, crafting compelling and relevant
content, and leveraging analytics for confinuous improvement, you can create engaging interactive videos
that captivate and achieve your strategic objectives.
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CHALLENGES AND CONSIDERATIONS

INTERACTIVE VIDEOS OFFER A DYNAMIC AND ENGAGING WAY TO CONNECT WITH AUDIENCES, BUT THEY ALSO
COME WITH THEIR OWN CHALLENGES. ADDRESSING THESE CHALLENGES EFFECTIVELY IS KEY TO LEVERAGING THE
FULL POTENTIAL OF INTERACTIVE VIDEOS.

Here are some common obstacles and sirategies for navigating them

TECH

Challenges Strategies

Interactive videos require sophisticated ¢ Optimize for Compatibility: Ensure your interactive
technology for creation and playback, which videos are compatible with a wide range of devices
might not be universally supported across all and browsers. This may involve choosing development
plafforms and devices. The complexify of tools and platforms known for their broad support.
interactive elements can lead to longer loading

fimes or performance issues, potentially detracting

from the user experience.

Challenges Strategies

There's a fine line between innovative e User-Centered Design: Keep the user's experience at the

interactivity and overwhelming your audience forefront of your design process. This means creating intuitive

with too many choices or complicated navigation and making interactive choices clear and

navigation paths.Ensuring that the interactive meaningful.

elements enhance rather than detract from the * Test and lterate: Use user testing to gather feedback on the

storytelling and message. interactivity and usability of your videos. This can help
identify any points of confusion or frustratfion, allowing you fo
refine the balance between creativity and user friendliness.

ENSL

Challenges Strategiest

Interactive videos can pose accessibility * Follow Web Content Accessibility Guidelines (WCAG):

issues for individuals with disabilities, such as Implement accessibility standards, such as providing text
those who are visually or hearing impaired, if alternatives for non-text content, captions, and audio

not designed with accessibility in mind. descriptions for videos, and ensuring all inferactive elements
The dynamic nature of interactive content are navigable via keyboard.

can make it difficult to provide equivalent ¢ Design for Diversity: Consider the diverse needs of your
experiences for all users. audience from the outset. This includes offering alternative

ways to engage with the content for users who might not be
able to interact with the standard format.

e Regular Accessibility Audits: Conduct regular audits of your
interactive videos to ensure they meet accessibility standards.
Tools and services specializing in web accessibility can help
identify and fix potential issues.

NAVIGATING THESE CHALLENGES INVOLVES A BLEND OF TECHNICAL KNOW-HOW, USER-CENTERED DESIGN, AND A
COMMITMENT TO INCLUSIVITY. BY ADDRESSING THESE AREAS PROACTIVELY, CREATORS CAN ENHANCE THE

EFFECTIVENESS OF THEIR INTERACTIVE VIDEOS, MAKING THEM A VALUABLE TOOL IN ENGAGING AND EDUCATING
DIVERSE AUDIENCES.
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